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□ 1 . Document ID: US 5999908 A 
Ll: Entry 1 of 10 File: USPT Dec 7, 1999 

DOCUMENT- IDENTIFIER: US 5999908 A 

TITLE: Customer-based product design module 



DEPR : 

In brief, either the rncH-ompr nr the* Vpnrinr in^i at-Pfi fhf> infftrartinn 282. A 

menu is displayed 284 with the interactive services feature and/or the 
transaction feature as choices 284. When the Customer selects either of these 
choices the appropriate Customer Design Instrument (CDI) is read 284 (of which 
a wide variety may be stored in Memory 158, with access to them by means of 
further selection such as by a sub-menu) . The CB-PD Module then displays the 
first Customer Probe (CP) from that interaction 294, reads the Customer input 
296 and writes the input as a record 304. After the Customer completes the 
interaction 306 a thank you message is displayed 308. By pressing a "transmit" 
function 312, perhaps one with a "special transmission" code or phone number, 
this data is immediately sent 336 to the Vendor's computer. There, the special 
transmission code enables the message to be routed 336 to the Vendor's 
customer support staff via its internal E-mail system. They can be notified of 
this new Help Request by the E-mail system. There, the appropriate Vendor 
employee may use the information from this Customer Directed Product (CDP) to 
respond appropriately and rapidly to their Customer's requests. The net result 
is the Vendor extends their ability to provide services and sales to their 
Customers right into its products, and provides the means for its Customers to 
obtain services and to conduct transactions as one of their product's internal 
features . 

DEPR: 

Turning to FIG. 26, a Customer Design System (CDS) is recursive and capable of 
meta-levels of operation. This figure shows one of the types of recursiveness 
possible, for the protection of customer privacy and market integrity. At this 
meta-level of operation, just as a Customer Design System (CDS) provides 
feedback on a product 932, the invention may also provide feedback on itself 
930. Customers may employ the CB-PD Module in a product 932 whether during a 
VAnrior Tni t i ^t^ri Tnt.Prart. i on (VTT), a fiist.nmpr Tni 1- 1 ^I -pH Tnt-Prapf inn (CII), by 
various means including accessing its user controls 882 in FIG. 24, etc. to 
report problems and concerns with how their privacy or confidentiality may be 
misused or abused. 

DEPR: 

For example, in the embodiment in FIG. 3, the facsimile machine 70, can 
-demonstrate how a centrally located CB-PD Module might interact with many 
individual products and customers that are in many distant locations. The 
preferred embodiment that was taught included the microprocessor /ROM memory 
186 and memory 198 inside the facsimile machine 70. The CB-PD Module was 
located inside the product; it controlled the entire Development Tntprarrinn 

(DT) with t-.h p fnst-nmpr Inrally anH fhp n mnnprfpti fo thfi Vprtfin-r'g computer to 

transmit the resulting data. As an alternative, a custom microprocessor 186 in 
FIG. 7 may perform only the hard- wired functions of triggering the Development 
Interaction (DI) at certain events and, after obtaining the Customer's 
participation, connects the Customer Designed Product (CDP) 70 to the Vendor's 
computer. In this configuration, the digital -analog converter 194 and the 
analog-digital converter 196 would be located within the Vendor's computer and 
the Customer Designed Product 70 would not contain a modem 204. The Customer 
would conduct the Development Interaction (DI) 284 in FIG. 10 by means of 
voice spoken through the facsimile machine's handset 74, 78 which is then 
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voice spoken through the facsimile machine's handset 74, 78 which is then 
transmitted via a telephone line directly to a CB-PD Module located in the 
Vendor's computer. That centrally located Module would conduct the Development 
Interaction (DI) 294-308 inclusive and record the Aggregate Customer Desires 
(ACD) 304 directly in the A CD database within the Vendor's computer. 



DOCUMENT- IDENTIFIER : US 5757907 A 

TITLE: Method and apparatus for enabling trial period use of software 
products: method and apparatus for generating a machine -dependent 
identification 



DRPR: 

FIG. 7 is a flowchart representation of vendor and customer interaction in 
accordance with the present invention; 

DEPR: 

' FIG . 7 is a flowchart representation of vendor and nis t-nmpr i nj-prart i on in 
accordance with the present invention. The flow begins at software block 231, 
iand continues at step 233, wherein computer-accessible memory media are 
distributed to users for a try-and-buy trial interval. Then, in accordance 
with step 235, the file management program is loaded from the 

computer-accessible memory media onto a user-controlled data processing system 
for execution. The file management program includes a plurality of interface 
screens which facilitate i nt-.erart-.-i on hp f.wppn thp vendor and f.he rnstom^r, 
which and which set forth the options available to the customer. Thus, in 
accordance with step 237, the file management program allows browsing and 
displays appropriate user interfaces. Next, in accordance with step 239, the 
customer and the vendor interact, typically over the telephone or electronic 
mail, to allow the vendor to gather information about the customer and to 
distribute a temporary key which allows access to one or more software 
products which are contained on the computer-accessible memory media for a 
predefined trial interval. Typically, the interval will be defined by an 
internal clock, or by a counter which keeps track of the number of sessions 
the potential purchaser has with a particular software product or products. 
Step 241 represents the allowance of the trial interval use. Then, in 
accordance with software block 243, the file management program monitors and " 
oversees all input and output calls in the data processing system to prevent 
unauthorized use of the encrypted software products contained on the 
computer-accessible memory media. In the preferred embodiment of the present 
invention, the file management program monitors for calls to encrypted files, 
and then determines whether access should be allowed or denied before the file 
is passed forJEurther processing.' The customer can assess the software product 
and determine whether he or she desires to purchase it. If a decision is made 
to purchase the product, the customer must interact once again with the 
vendor, and the vendor must deliver to the customer a permanent key, as is set 
forth in step 245. The process ends when the customer receives the permanent 
key, decrypts the one or more software products that he or she has purchased, 
and is then allowed ordinary and unrestricted access to the software products. 



FIGS. 8, 9, 10a, and 10b depict user interface screens which facilitate trial 
period operations in accordance with the present invention. FIG. 8 depicts an 
order form user interface 249 which is displayed when the customer selects a 
"view order" option from another window. The order form user interface 249 
includes a title bar 251 which identifies the software vendor and provides a 
telephone number to facilitate interaction between the potential customer and 
thfi vendor An order form field 255 is provided which identifies one or more 
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May 26, 1998 
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software products which may be examined during a trial interval period of 
operation. A plurality of subfields are provided including quantity subfield 
259, item subfield 257, description subfield 260, and price subfield 253. 
Delete button 261 allows the potential customer to delete items from the order 
form field. Subtotal field 263 provides a subtotal of the prices for the 
ordered software. Payment method icons 265 identify the acceptable forms of 
payment. Of course, a potential user may utilize the telephone number to 
directly contact the vendor and purchase one or more software products; 
alternatively, the user may select one or more software products for a trial 
period mode of operation, during which a software product is examined to 
determine its adequacy. A plurality of function icons 267 are provided at the 
lowermost portion of order form interface 249. These include a close icon, fax 
icon, mail icon, print icon, unlock icon, and help icon. The user may utilize 
a graphical pointing device in a conventional point-and-click operation to 
select one or more of these operations. The fax icon facilitates interaction 
with the vendor utilizing a facsimile machine or facsimile board. The print 
icon allows the user to generate a paper archival copy of the interaction with 
the software vendor. 

DEPR: 

The customer, the computer-accessible memory media, and the computer system 
utilized by the customer are identified by media identification 269, customer 
identification 273, and machine identification 271. The media identification 
is assigned to the computer-accessible memory media prior to shipping to the 
potential customer. It is fixed, and cannot be altered. The customer 

identification 273 is derived from i nrf>rarri nn hPl-wppn rhp porpnr-ial rnsrnmpr 

and the vendor. Preferably, the customer provides answers to selected 
questions in a telephone dialogue, and the vendor supplies a customer 
identification 273, which is unique to the particular customer. The machine 
identification 271 is automatically derived utilizing the file management 
program which is resident on the computer-accessible memory media, and which 
is unique to the particular data processing system being utilized by the 
potential customer. The potential customer will provide the machine 
identification to the vendor, typically through telephone interaction, 
although fax interaction and regular mail interaction is also possible. 

DEPR: 

FIGS. 10a and 10b depict unlock dialog interface screens 301, 303. The user 
utilizes a graphical pointing device to select one or more items which are 
identified by the content item number field 3 07 and description field 3 09 
which are components of unlock list 305. The interface further includes 
customer ID field 313 and machine ID field 315. Preferably, the w*nr*nr 
provides the customer i (ienri f i rat- i on to the* nifit-nmpr -in an infprarfi nn via 
phone, fax, or mail. Preferably, the customer provides to the vendor the 
machine identification within machine identification field 315 during 
interaction via phone, fax, or mail. Once the information is exchanged, along 
with an identification of the products which are requested for a trial 
interval period of operation, a temporary access key is provided which is 
located within key field 311. The key will serve to temporarily unlock the 
products identified and selected by the customer. Close button 319, save 
button 317, and help button 321 are also provided in this interface screen to 
facilitate user interaction. 
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DOCUMENT- IDENTIFIER: US 5757908 A 

TITLE: Method and apparatus for enabling trial period use of software 
products: method and apparatus for utilizing an encryption header 
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FIG. 7 is a flowchart representation of vendor and msrompr -inrgrarri nn in 
accordance with the present invention; 

DEPR: 

FIG. 7 is a flowchart representation Of vpnrior anH rns tnmpr ^rl^prart•i^T^ in 

accordance with the present invention. The flow begins at software block 231, 
and continues at step 233, wherein computer-accessible memory media are 
distributed to users for a try-and-buy trial interval. Then, in accordance 
with step 235, the file management program is loaded from the 

computer-accessible memory media onto a user-controlled data processing system 
for execution. The file management program includes a plurality of interface 
Screens which facilitate in tyrant, inn bpfwppn vemrlor anH rh p mgfnmpr f 

which and which set forth the options available to the customer. Thus, in 
accordance with step 237, the file management program allows browsing and 
displays appropriate user interfaces. Next, in accordance with step 239, the 
customer and the vendor interact, typically over the telephone or electronic 
mail, to allow the vendor to gather information about the customer and to 
distribute a temporary key which allows access to one or more software 
products which are contained on the computer-accessible memory media for a 
predefined trial interval. Typically, the interval will be defined by an 
internal clock, or by a counter which keeps track of the number of sessions 
the potential purchaser has with a particular software product or products. 
Step 241 represents the allowance of the trial interval use. Then, in 
accordance with software block 243, the file management program monitors and 
oversees all input and output calls in the data processing system to prevent 
unauthorized use of the encrypted software products contained on the 
computer-accessible memory media. In the preferred embodiment of the present 
invention, the file management program monitors for calls to encrypted files, 
and then determines whether access should be allowed or denied before the file 
is passed for further processing. The customer can assess the software product 
and determine whether he or she desires to purchase it. If a decision is made 
to purchase the product, the customer must interact once again with the 
vendor, and the vendor must deliver to the customer a permanent key, as is set 
forth in step 245. The process ends when the customer receives the permanent 
key, decrypts the one or more software products that he or she has purchased, 
and is then allowed ordinary and unrestricted access to the software products. 



DEPR: 

FIGS. 8, 9, 10a, and 10b depict user interface screens which facilitate trial 
period operations in accordance with the present invention. FIG. 8 depicts an 
order form user interface 249 which is displayed when the customer selects a 
"view order" option from another window. The order form user interface 249 
includes a title bar 251 which identifies the software vendor and provides a 

telephone number to facilitate i nt-.fvrart-.irm hfthwppn Mip pnr^ nr-ial rngrnmpr and 

the vendor. An order form field 255 is provided which identifies one or more 
software products which may be examined during a trial interval period of 
operation. A plurality of subfields are provided including quantity subfield 
259, item subfield 257, description subfield 260, and price subfield 253. 
Delete button 261 allows the potential customer to delete items from the order 
form field. Subtotal field 263 provides a subtotal of the prices for the 
ordered software. Payment method icons 265 identify the acceptable forms of 
payment. Of course, a potential user may utilize the telephone number to 
directly contact the vendor and purchase one or more software products; 
alternatively, the user may select one or more software products for a trial 
period mode of operation, during which a software product is examined to 
determine its adequacy. A plurality of function icons 267 are provided at the 
lowermost portion of order form interface 249. These include a close icon, fax 
icon, mail icon, print icon, unlock icon, and help icon. The user may utilize 
a graphical pointing device in a conventional point-and-click operation to 
select one or more of these operations. The fax icon facilitates interaction 
with the vendor utilizing a facsimile machine or facsimile board. The print 
icon allows the user to generate a paper archival copy of the interaction with 
the software vendor. 

DEPR: 

The customer, the computer-accessible memory media, and the computer system 
utilized by the customer are identified by media identification 269, customer 
identification 273, and machine identification 271. The media identification 
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is assigned to the computer-accessible memory media prior to shipping to the 
potential customer. It is fixed, and cannot be altered. The customer 

identification 273 is derived from interaction between the potential mai-om^r 

and the vendor. Preferably, the customer provides answers to selected 
questions in a telephone dialogue, and the vendor supplies a customer 
identification 273, which is unique to the particular customer. The machine 
identification 271 is automatically derived utilizing the file management 
program which is resident on the computer-accessible memory media, and which 
is unique to the particular data processing system being utilized by the 
potential customer. The potential customer will provide the machine 
identification to the vendor, typically through telephone interaction, 
although fax interaction and regular mail interaction is also possible. 

DEPR: 

FIGS. 10a and 10b depict unlock dialog interface screens 301, 303. The user 
utilizes a graphical pointing device to select one or more items which are 
identified by the content item number field 3 07 and description field 3 09 
which are components of unlock list 305. The interface further includes 
customer ID field 313 and machine ID field 315. Preferably, the v^nrinr 
prnvi fipp; thp nistrnrip r i ripnt i f i rat i nn to the* nnst-.nmpr in an inhprartinn via 
phone, fax, or mail. Preferably, the customer provides to the vendor the 
machine identification within machine identification field 315 during 
interaction via phone, fax, or mail. Once the information is exchanged, along 
with an identification of the products which are requested for a trial 
interval period of operation, a temporary access key is provided which is 
located within key field 311. The key will serve to temporarily unlock the 
products identified and selected by the customer. Close button 319, save 
button 317, and help button 321 are also provided in this interface screen to 
facilitate user interaction. 



DOCUMENT-IDENTIFIER: US 5737416 A 

TITLE: Method and apparatus for enabling trial period use of software 
products: method and apparatus for utilizing a decryption stub 

DRPR: 

FIG. 7 is a flowchart representation of vendor and nistntripr intfirartinn in 
accordance with the present invention; """"^ 

DEPR: 

FIG. 7 is a flowchart representation of v^nHor and rnst-om^r -i nl-.fvrarti on in 
accordance with the present invention. The flow begins at software block 231, 
and continues at step 233, wherein computer-accessible memory media are 
distributed to users for a try-and-buy trial interval. Then, in accordance 
with step 235, the file management program is loaded from the 

computer-accessible memory media onto a user-controlled data processing system 
for execution. The file management program includes a plurality of interface 

screens which facilitate -i nt-P-rarHnn hp f.wgpn th f> vftndnr and the* rngt-OTTiPr , 

which and which set forth the options available to the customer. Thus, in 
accordance with step 237, the file management program allows browsing and 
displays appropriate user interfaces. Next, in accordance with step 239, the 
customer and the vendor interact, typically over the telephone or electronic 
mail, to allow the vendor to gather information about the customer and to 
distribute a temporary key which allows access to one or more software 
products which are contained on the computer- accessible memory media for a 
predefined trial interval. Typically, the interval will be defined by an 
internal clock, or by a counter which keeps track of the number of sessions 
the potential purchaser has with a particular software product or products. 
Step 241 represents the allowance of the trial interval use. Then, in 
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accordance with software block 243, the file management program monitors and 
oversees all input and output calls in the data processing system to prevent 
unauthorized use of the encrypted software products contained on the 
computer-accessible memory media. In the preferred embodiment of the present 
invention, the file management program monitors for calls to encrypted files, 
and then determines whether access should be allowed or denied before the file 
is passed for further processing. The customer can assess the software product 
and determine whether he or she desires to purchase it. If a decision is made 
to purchase the product, the customer must interact once again with the 
vendor, and the vendor must deliver to the customer a permanent key, as is set 
forth in step 245. The process ends when the customer receives the permanent 
key, decrypts the one or more software products that he or she has purchased, 
and is then allowed ordinary and unrestricted access to the software products. 



DEPR: 

FIGS. 8, 9, 10a, and 10b depict user interface screens which facilitate trial 
period operations in accordance with the present invention. FIG. 8 depicts an 
order form user interface 24 9 which is displayed when the customer selects a 
"view order" option from another window. The order form user interface 24 9 
includes a title bar 251 which identifies the software vendor and provides a 
telephone number to facilitate interact ion hpfwppn the? potential nifll-nmpr anH 

the vendor. An order form field 255 is provided which identifies one or more 
software products which may be examined during a trial interval period of 
operation. A plurality of subfields are provided including quantity subfield 
259, item subfield 257, description subfield 260, and price subfield 253. 
Delete button 261 allows the potential customer to delete items from the order 
form field. Subtotal field 263 provides a subtotal of the prices for the 
ordered software. Payment method icons 265 identify the acceptable forms of 
payment. Of course, a potential user may utilize the telephone number to 
directly contact the vendor and purchase one or more software products; 
alternatively, the user may select one or more software products for a trial 
period mode of operation, during which a software product is examined to 
determine its adequacy. A plurality of function icons 267 are provided at the 
lowermost portion of order form interface 249. These include a close icon, fax 
icon, mail icon, print icon, unlock icon, and help icon. The user may utilize 
a graphical pointing device in a conventional point-and-click operation to 
select one or more of these operations. The fax icon facilitates interaction 
with the vendor utilizing a facsimile machine or facsimile board. The print 
icon allows the user to generate a paper archival copy of the interaction with 
the software vendor. 

DEPR: 

The customer, the computer-accessible memory media, and the computer system 
utilized by the customer are identified by media identification 269, customer 
identification 273, and machine identification 271. The media identification 
is assigned to the computer-accessible memory media prior to shipping to the 
potential customer. It is fixed, and cannot be altered. The" customer 
identification 273 is derived from interaction between the potential customer 
and the vendor. Preferably, the customer provides answers to selected 
questions in a telephone dialogue, and the vendor supplies a customer 
identification 273, which is unique to the particular customer. The machine 
identification 271 is automatically derived utilizing the file management 
program which is resident on the computen-accessible memory media, and which 
is unique to the particular data processing system being utilized by the 
potential customer. The potential customer will provide the machine 
identification to the vendor, typically through telephone interaction, 
although fax interaction and regular mail interaction is also possible. 

DEPR: 

FIGS. 10a and 10b depict unlock dialog interface screens 301, 303. The user 
utilizes a graphical pointing device to select one or more items which are 
identified by the content item number field 307 and description field 309 
which are components of unlock list 305. The interface further includes 
customer ID field 313 and machine ID field 315. Preferably, the vendor 
provides the customer i denti f i rati on to thp niRhnmp r in an intprart-inn via 
phone, fax, or mail. Preferably, the customer provides to the vendor the 
machine identification within machine identification field 315 during 
interaction via phone, fax, or mail. Once the information is exchanged, along 



6 of 13 



6/27/00 12:24 PM 



Record List Display 



http://westbrs:8820/bin/cgi-bin/PreSearch.pl 



with an identification of the products which are requested for a trial 
interval period of operation, a temporary access key is provided which is 
located within key field 311. The key will serve to temporarily unlock the 
products identified and selected by the customer. Close button 319, save 
button 317, and help button 321 are also provided in this interface screen to 
facilitate user interaction. 



Of aw, Ozso 



□ 5. Document ID: US 5734890 A 

Ll: Entry 5 of 10 



File: USPT 



Mar 31, 1998 



DOCUMENT- IDENTIFIER: US 5734890 A 

TITLE: System and method for analyzing procurement decisions and customer 
satisfaction 

BSPR: 

As is known in the statistical arts, it may be determined whether the 
difference in two rating scores for a given criterion are statistically 
significant for a given confidence level. The earlier EMAP database further 

helps convey survey rftsul f.fi to a nsfir hy displaying pi vpndnr ' q score using a 

solid mark (40 or 50) where the difference between rating scores is 
..statistically significant. A hollow mark (80 and 90) is used where the 
-difference in vendor rating scores is not statistically significant. The user 

may select from several confidence levels in the earlier EMAP database. 
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□ 6. Document ID: US 5689560 A 

Ll: Entry 6 of 10 



File: USPT 



Nov 18, 1997 



DOCUMENT- IDENTIFIER: US 5689560 A 

TITLE: Method and apparatus for enabling trial period use of software 
products: method and apparatus for allowing a try-and-buy user interaction 



DRPR: 

FIG. 7 is a flowchart representation Of vfindnr and riist-om^r i -i nn in 

accordance with the present invention; 
DEPR: 

FIG. 7 is a flowchart representation Of v^nrior anH rug tom^r -i nt^r*rt--i nn in 

accordance with the present invention. The flow begins at software block 231, 
and continues at step 233, wherein computer-accessible memory media are 
distributed to users for a try-and-buy trial interval. Then, in accordance 
with step 235, the file management program is loaded from the 

computer-accessible memory media onto a user-controlled data processing system 
for execution. The file management program includes a plurality of interface 
screens which facilitate interaction between the vpndor and thp mstnmpr, 
which and which set forth the options available to the customer. Thus, in 
accordance with step 237, the file management program allows browsing and 
displays appropriate user interfaces. Next, in accordance with step 239, the 
customer and the vendor interact, typically over the telephone or electronic 
mail, to allow the vendor to gather information about the customer and to 
distribute a temporary key which allows access to one or more software 
products which are contained on the computer-accessible memory media for a 
predefined trial interval. Typically, the interval will be defined by an 
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internal clock, or by a counter which keeps track of the number of sessions 
the potential purchaser has with a particular software product or products. 
Step 241 represents the allowance of the trial interval use. Then, in 
accordance with software block 243, the file management program monitors and 
oversees all input and output calls in the data processing system to prevent 
unauthorized use of the encrypted software products contained on the 
computer-accessible memory media. In the preferred embodiment of the present 
invention, the file management program monitors for calls to encrypted files, 
and then determines whether access should be allowed or denied before the file 
is passed for further processing. The customer can assess the software product 
and determine whether he or she desires to purchase it. If a decision is made 
to purchase the product, the customer must interact once again with the 
vendor, and the vendor must deliver to the customer a permanent key, as is set 
forth in step 245. The process ends when the customer receives the permanent 
key, decrypts the one or more software products that he or she has purchased, 
and is then allowed ordinary and unrestricted access to the software products. 



DEPR: 

FIGS. 8, 9, 10a, and 10b depict user interface screens which facilitate trial 
period operations in accordance with the present invention. FIG. 8 depicts an 
order form user interface 249 which is displayed when the customer selects a 
"view order" option from another window. The order form user interface 24 9 
includes a title bar 251 which identifies the software vendor and provides a 

telephone number to facilitate int-^T^ri-ion hphwppn t-h^ pm-.gnt-.iai mistomer and 

the vendor. An order form field 255 is provided which identifies one or more 
software products which may be examined during a trial interval period of 
^operation. A plurality of subfields are provided including quantity subfield 
259, item subfield 257, description subfield 260, and price subfield 253. 
Delete button 261 allows the potential customer to delete items from the order 
form field. Subtotal field 263 provides a subtotal of the prices for the 
ordered software. Payment method icons 265 identify the acceptable forms of 
payment. Of course, a potential user may utilize the telephone number to 
directly contact the vendor and purchase one or more software products; 
alternatively, the user may select one or more software products for a trial 
period mode of operation, during which a software product is examined to 
determine its adequacy. A plurality of function icons 267 are provided at the 
lowermost portion of order form interface 249. These include a close icon, fax 
icon, mail icon, print icon, unlock icon, and help icon. The user may utilize 
a graphical pointing device in a conventional point -and- click operation to 
select one or more of these operations. The fax icon facilitates interaction 
with the vendor utilizing a facsimile machine or facsimile board. The print 
icon allows the user to generate a paper archival copy of the interaction with 
the software vendor. 

DEPR: 

The customer, the computer-accessible memory media, and the computer system 
utilized by the customer are identified by media identification 269, customer 
identification 273, and machine identification 271. The media identification 
is assigned to the computer-accessible memory media prior to shipping to the 
potential customer. It is fixed, and cannot be altered. The customer 

identification 273 is derived from int-pranMnn bptwppn f.hp potent -i a 1 nistnmpr 

and vendor . Preferably, the customer provides answers to selected 
questions in a telephone dialogue, and the vendor supplies a customer 
identification 273, which is unique to the particular customer. The machine 
identification 271 is automatically derived utilizing the file management 
program which is resident on the computer-accessible memory media, and which 
is unique to the particular data processing system being utilized by the 
potential customer. The potential customer will provide the machine 
identification to the vendor, typically through telephone interaction, 
although fax interaction and regular mail interaction is also possible. 



FIGS. 10a and 10b depict unlock dialog interface screens 301,303. The user 
utilizes a graphical pointing device to select one or more items which are 
identified by the content item number field 307 and description field 3 09 
which are components of unlock list 305. The interface further includes 
customer ID field 313 and machine ID field 315. Preferably, the vendor 

prnvidfts thp mst-ninpr iriftnti firfltinn tn fhP r-ngt-nmpr in an intprapfinn via 



DEPR: 



8 of 13 



6/27/00 12:24 PM 



Record List Display 



http://westbrs:8820/bin/cgi-bin/PreSearch.pl 



phone, fax, or mail. Preferably, the customer provides to the vendor the 
machine identification within machine identification field 315 during 
interaction via phone, fax, or mail. Once the information is exchanged, along 
with an identification of the products which are requested for a trial 
interval period of operation, a temporary access key is provided which is 
located within key field 311. The key will serve to temporarily unlock the 
products identified and selected by the customer. Close button 319, save 
button 317, and help button 321 are also provided in this interface screen to 
facilitate user interaction. 



□ 7. Document ID: US 5638427 A 

Ll: Entry 7 of 10 



File: USPT 



Jun 10, 1997 



DOCUMENT- IDENTIFIER : US 5638427 A 

TITLE: Operator-controlled interactive communication device 
DEPR: 

Through the above elements, the ease with which a service technician can 
communicate with the vendor's office is greatly enhanced. Further, the 
interaction between a mifitompr and vpnHnr i s also greatly enhanced. 

DEPR: 

Again, it is to be appreciated that the above explanation simply provides one 
example of how a program stored in reprogrammable memory 34 may be used to 
assist the i nteracti nn between the, customer and vendor. Numerous other options 
or parameters may be entered into reprogrammable memory 34 depending on the 
requirements of the particular installation. For instance, should 
trouble-shooting not be desired, it may be eliminated or preprogrammed 
messages correlating to function keys F1-F4 can be programmed with frequently 
sent messages. The programming flexibility of the device has been previously 
mentioned whereby the device 10 may be reprogrammed remotely or it may be 
programmed by a technician by a computer through the computer connector 
interface 18. 



Cftation Front 



Classification 



Draw E>esc 



O 8. Document ID: US 5598470 A 

Ll : Entry 8 of 10 



File: USPT 



Jan 28, 1997 



DOCUMENT- IDENTIFIER: US 5598470 A 

TITLE: Method and apparatus for enabling trial period use of software 
products: Method and apparatus for utilizing a decryption block 



DRPR: 

FIG. 7 is a flowchart representation Of v^nHnr anri mist-nm^r int-Prarfinn in 

accordance with the present invention; 

DEPR: 

FIG. 7 is a flowchart representation Of vendor and mst-om^r intPr^inn in 

accordance with the present invention. The flow begins at software block 231, 
and continues at step 233, wherein computer-accessible memory media are 
distributed to users for a try-and-buy trial interval. Then, in accordance 
with step 235, the file management program is loaded from the 

computer-accessible memory media onto a user-controlled data processing system 
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for execution. The file management program includes a plurality of interface 
screens which facilitate intprarf.inn hpf.wpfin tht=> vpnrfnr ^nd f.hfi nisfnmpr f 
which and which set forth the options available to the customer. Thus, in 
accordance with step 237, the file management program allows browsing and 
displays appropriate user interfaces. Next, in accordance with step 23 9, the 
customer and the vendor interact, typically over the telephone or electronic 
mail, to allow the vendor to gather information about the customer and to 
distribute a temporary key which allows access to one or more software 
products which are contained on the computer-accessible memory media for a 
predefined trial interval. Typically, the interval will be defined by an 
internal clock, or by a counter which keeps track of the number of sessions 
the potential purchaser has with a particular software product or products. 
Step 241 represents the allowance of the trial interval use. Then, in 
accordance with software block 243, the file management program monitors and 
oversees all input and output calls in the data processing * system to prevent 
unauthorized use of the encrypted software products contained on the 
computer-accessible memory media. In the preferred embodiment of the present 
invention, the file management program monitors for calls to encrypted files, 
and then determines whether access should be allowed or denied before the file 
is passed for further processing. The customer can assess the software product 
and determine whether he or she desires to purchase it. If a decision is made 
to purchase the product, the customer must interact once again with the 
vendor, and the vendor must deliver to the customer a permanent key, as is set 
forth in step 245. The process ends when the customer receives the permanent 
key, decrypts the one or more software products that he or she has purchased, 
and is then allowed ordinary and unrestricted access to the software products. 



DEPR: 

FIGS. 8, 9, 10a, and 10b depict user interface screens which facilitate trial 
period operations in accordance with the present invention. FIG. 8 depicts an 
order form user interface 249 which is displayed when the customer selects a 
"view order" option from another window. The order form user interface 249 
includes a title bar 251 which identifies the software vendor and provides a 
telephone number to facilitate int-.pra^inn hpf wppn t-hp potent -i niflrnmpr and 
t-hp vpnHnr. An order form field 255 is provided which identifies one or more 
software products which may be examined during a trial interval period of 
operation. A plurality of subfields are provided including quantity subfield 
259, item subfield 257, description subfield 260, and price subfield 253. 
Delete button 261 allows the potential customer~to-delete items from the order 
form field. Subtotal field 263 provides a subtotal of the prices for the 
ordered software. Payment method icons 265 identify the acceptable forms of 
payment. Of course, a potential user may utilize the telephone number to 
directly contact the vendor and purchase one or more software products; 
alternatively, the user may select one or more software products for a trial 
period mode of operation, during which a software product is examined to 
determine its adequacy. A plurality of function icons 267 are provided at the 
lowermost portion of order form interface 249. These include a close icon, fax 
icon, mail icon, print icon, unlock icon, and help icon. The user may utilize 
a graphical pointing device in a conventional point -and-click operation to 
select one or more of these operations. The fax icon facilitates interaction 
with the vendor utilizing a facsimile machine or facsimile board. The print 
icon allows the user to generate a paper archival copy of the interaction with 
the software vendor. 

DEPR: 

The customer, the computer-accessible memory media, and the computer system 
utilized by the customer are identified by media identification 269, customer 
identification 273, and machine identification 271. The media identification 
is assigned to the computer-accessible memory media prior to shipping to the 
potential customer. It is fixed, and cannot be altered. The customer 

identification 273 is derived from i ntprart-ion hpf.wppn 1-he> pol-PnMal mal-nm^r 

and the vendor. Preferably, the customer provides answers to selected 
questions in a telephone dialogue, and the vendor supplies a customer 
identification 273, which is unique to the particular customer. The machine 
identification 271 is automatically derived utilizing the file management 
program which is resident on the computer-accessible memory media, and which 
is unique to the particular data processing system being utilized by the 
potential customer. The potential customer will provide the machine 
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identification to the vendor, typically through telephone interaction, 
although fax interaction and regular mail interaction is also possible. 

DEPR: 

FIGS. 10a and 10b depict unlock dialog interface screens 301, 303. The user 
utilizes a graphical pointing device to select one or more items which are 
identified by the content item number field 3 07 and description field 3 09 
which are components of unlock list 305. The interface further includes 
customer ID field 313 and machine ID field 315. Preferably, the vendor 
provides the customer identification to the customer in an interaction via 
phone, fax, or mail. Preferably, the customer provides to the vendor the 
machine identification within machine identification field 315 during 
interaction via phone, fax, or mail. Once the information is exchanged, along 
with an identification of the products which are requested for a trial 
interval period of operation, a temporary access key is provided which is 
located within key field 311. The key will serve to temporarily unlock the 
products identified and selected by the customer. Close button 319, save 
button 317, and help button 321 are also provided in this interface screen to 
facilitate user interaction. 



DOCUMENT- IDENTIFIER: US 5563946 A 

TITLE: Method and apparatus for enabling trial period use of software 
products: method and apparatus for passing encrypted files between data 
processing systems 



DRPR: 

FIG. 7 is a flowchart representation of v*=>nHnr and nistomgr interaction in 
accordance with the present invention; 

DEPR: 

FIG. 7 is a flowchart representation of \r&nr\nr and mstomer •intprartion in 
accordance with the present invention. The flow begins at software block 231, 
and continues at step 233, wherein computer-accessible memory media are 
distributed to users for a try-and-buy trial interval . Then, in accordance 
with step 235, the file management program is loaded from the 

computer-accessible memory media onto a user-controlled data processing system 
for execution. The file management program includes a plurality of interface 
screens which facilitate i nf.prarfi on h^ t-w^n the vendnr and the mgtnmer, 
which and which set forth the options available to the customer. Thus, in 
accordance with step 237, the file management program allows browsing and 
displays appropriate user interfaces. Next, in accordance with step 239, the 
customer and the vendor interact, typically over the telephone or electronic 
mail, to allow the vendor to gather information about the customer and to 
distribute a temporary key which allows access to one or more software 
products which are contained on the computer-accessible memory media for a 
predefined trial interval. Typically, the interval will be defined by an 
internal clock, or by a counter which keeps track of the number of sessions 
the potential purchaser has with a particular software product or products. 
Step 241 represents the allowance of the trial interval use. Then, in 
accordance with software block 243, the file management program monitors and 
oversees all input and output calls in the data processing system to prevent 
unauthorized use of the encrypted software products contained on the 
computer-accessible memory media. In the preferred embodiment of the present 
invention, the file management program monitors for calls to encrypted files, 
and then determines whether access should be allowed or denied before the file 
is passed for further processing. The customer can assess the software product 
and determine whether he or she desires to purchase it. If a decision is made 
to purchase the product, the customer must interact once again with the 
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vendor, and the vendor must deliver to the customer a permanent key, as is set 
forth in step 245. The process ends when the customer receives the permanent 
key, decrypts the one or more software products that he or she has purchased, 
and is then allowed ordinary and unrestricted access to the software products. 



DEPR: 

FIGS. 8, 9, 10a, and 10b depict user interface screens which facilitate trial 
period operations in accordance with the present invention. FIG. 8 depicts an 
order form user interface 249 which is displayed when the customer selects a 
"view order" option from another window. The order form user interface 24 9 
includes a title bar 251 which identifies the software vendor and provides a 
telephone number to facilitate interaction between the potential customer and 
the vendor. An order form field 255 is provided which identifies one or more 
software products which may be examined during a trial interval period of 
operation. A plurality of subfields are provided including quantity subfield 
259, item subfield 257, description subfield 260, and price subfield 253. 
Delete button 261 allows the potential customer to delete items from the order 
form field. Subtotal field 263 provides a subtotal of the prices for the 
ordered software. Payment method icons 265 identify the acceptable forms of 
payment. Of course, a potential user may utilize the telephone number to 
directly contact the vendor and purchase one or more software products; 
alternatively, the user may select one or more software products for a trial 
period mode of operation, during which a software product is examined to 
determine its adequacy. A plurality of function icons 267 are provided at the 
lowermost portion of order form interface 249. These include a close icon, fax 
f ' icon, mail icon, print icon, unlock icon, and help icon. The user may utilize 
a graphical pointing device in a conventional point -and-click operation to 
select one or more of these operations. The fax icon facilitates interaction 
with the vendor utilizing a facsimile machine or facsimile board. The print 
icon allows the user to generate a paper archival copy of the interaction with 
the software vendor. 

DEPR: 

The customer, the computer -accessible memory media, and the computer system 
utilized by the customer are identified by media identification 269, customer 
identification 273, and machine identification 271. The media identification 
is assigned to the computer-accessible memory media prior to shipping to the 
potential customer. It is fixed, and cannot be altered. The customer 
identification 273 is derived from ■interior, ion hptwppn the porpnt-ial mstompr 
and the vendor. Preferably, the customer provides answers to selected 
questions in a telephone dialogue, and the vendor supplies a customer 
identification 273, which is unique to the particular customer. The machine 
identification 271 is automatically derived utilizing the file management 
program which is resident on the computer-accessible memory media, and which 
is unique to the particular data processing system being utilized by the 
potential customer. The potential customer will provide the machine 
identification to the vendor, typically through telephone interaction, 
although fax interaction and regular mail interaction is also possible. 

DEPR: 

FIGS. 10a and 10b depict unlock dialog interface screens 301,303. The user 
utilizes a graphical pointing device to select one or more items which are 
identified by the content item number field 3 07 and description field 3 09 
which are components of unlock list 305. The interface further includes 
customer ID field 313 and machine ID field 315. Preferably, the_i£endor 
provides the mistomer i denf i f i raf i on 1-q t-he rnfit-ompr in an inl-praorion via 
phone, fax, or mail. Preferably, the customer provides to the vendor the 
machine identification within machine identification field 315 during 
interaction via phone, fax, or mail. Once the information is exchanged, along 
with an identification of the products which are requested for a trial 
interval period of operation, a temporary access key is provided which is 
located within key field 311. The key will serve to temporarily unlock the 
products identified and selected by the customer. Close button 319, save 
button 317, and help button 321 are also provided in this interface screen to 
facilitate user interaction. 
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□ 10. Document ID: US 5410326 A 

Ll: Entry 10 of 10 



File: USPT 



Apr 25, 1995 



DOCUMENT- IDENTIFIER: US 5410326 A 

TITLE: Programmable remote control device for interacting with a plurality of 
remotely controlled devices 



DEPR: 

Where more •int.prart-.-ion -is needed hfit.wfipti the nishnmpr and vendor, such as 
selecting size, quantity, delivery dates, deliver means, etc., an interactive 
protocol is set up between the remote control device via the bidirectional FM 
link and the telephone interface 25. This interface will permit the voice 
messaging data received from the embedded signal to be decoded in the 
telephone interface 25, and signalled back over the bidirectional 
communication link to the remote control device. The phonetic voice messaging 
will be audible to the user of the remote control device via the sound 
generator of FIG. 10. 
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USPS rolls out handheld data collection system 

(By end-fiscal 2000 US Postal Service will introduce handheld, synchronized data 
collection units nationally that run Palm Inc (Santa Clara, CA) operating system) 



Government Computer News , p 12 
May 08, 2000 

Document Type: Journal ISSN: 0738-4300 ( United States ) 
Language: English Record Type: Fulltext 
Word Count: 659 



ABSTRACT: 

By the end of fiscal 2000, the US Postal Service will equip its ramp clerks with handheld, 
synchronized data collection units, eliminating its paper-based system for monitoring air carriers' 
performance and tracking mail. The scanners will be housed in ruggedized handheld devices 
from Symbol Technologies Inc (Holtsville, NY) and will run an operating system from Palm Inc 
(Santa Clara, CA). Aether Software's (Vienna, VA) ScoutSync 3.5 software will be used to 
synchronize the handheld devices as ramp clerks send and view data through an Ethernet cradle. 
The intranet site's interface, designed by Ciber Inc (Englewood, CA), will follow the same 
format as the paper form. 

TEXT: 

Scanners help ramp clerks save time, get rid of paper and let service 
streamline monitoring process 

BY DREW ROBB 
Special to GCN 

The Postal Service will roll out its handheld, synchronized data collection 
units nationally by the end of the fiscal year to monitor air carriers 1 
performance and track mail, officials said. 

Until recently, the monitoring system was paper-based. Ramp clerks armed 
with clipboards, paper and pens manually noted mail flow and carrier 
performance information. These paper forms were reviewed, summarized on 
another form, copied and sent to a regional office. There they were again 
reviewed and consolidated, copied once more and forwarded to headquarters, 
where reports were tallied to judge carrier performance. 

"This was a miserable, time-consuming process, " said Clayton Bonnell, 
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manager of international operations, systems and support for USPS . 

Bonnell said the paper process did not give USPS centralized, accurate and 
timely information, hurting customer service and vendor performance 
analysis . 

Giving handheld scanners to ramp clerks lets USPS leverage its existing 
technological infrastructure, remove paper and streamline the monitoring 
process . 

The scanners run the Palm operating system from Palm Inc. of Santa Clara, 
Calif. The scanners are housed in ruggedized SPT 1740 handheld devices from 
Symbol Technologies Inc. of Holtsville, N.Y. 

photo omitted 

Clerks now follow screen prompts that ask specific questions to evaluate 
vendor performance: which airline, type and volume of mail, and mail 
destination. Drop-down menus speed data entry. 

Ciber Inc. of Englewood Calif, designed the intranet site ! s interface to 
follow the same format as the paper form, said Kevin Norris, Ciber project 
manager. 

At the end of the day, ScoutSync 3.5 from Aether Software of Vienna, Va . , 
lets ramp clerks synchronize their handheld devices as they send and view 
information through an Ethernet cradle, Norris said. 

Each shift's entries are uploaded via the service's WAN to a centralized 
Oracle8i database, USPS' standard relational database. The Postal Service 
switched to Oracle from Microsoft SQL Server 7 . 0 when it decided to expand 
the system to domestic airports, Norris said. 

"Being able to code in C++ and then compile it in the Palm native language 
is also great, as we have a lot of C++ programmers, " Bonnell said. "But the 
ability to sync easily is probably the biggest advantage." 

Bonnell said the technology has boosted morale because ramp clerks no 
longer waste time on tedious administrative tasks. He estimated that the 
time saved on data entry in me first month alone paid for each device . 

Ramp clerks can also personalize the handhelds with their schedules and 
phone numbers. 

"By allowing them to personalize the devices to some degree, we think 
they'll take better care of them and will naturally become more comfortable 
with using the device , " Bonnell said. 

In November, USPS deployed the units at international airports in Atlanta, 
Chicago, Dallas, Los Angeles, Miami, New York, Pittsburgh, San Francisco, 
Seattle and Washington. 

The service will begin using the devices at 80 domestic airports between 
July and August. 

USPS requires its offices to use their own budgets to buy the devices. 

"Too many times, when headquarters buys something and sends it out, it sits 
in a box or doesn't get properly utilized," Bonnell said. "When the local 
sites make the purchase, they have an investment and they really want to 
see it work . " 

What's next? 

Once the Palm handheld deployment is complete, USPS has big plans for its 
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network . 



Existing scanners have built-in radio frequency capabilities to add 
wireless data transmission. That function will be added within two years, 
Bonnell said. 

Meanwhile, airline carriers will be connected to the system to help them 
predict delays. "Often, the carrier's home office doesn't even know there's 
a problem with a field office until we are at our wit's end trying to fix 
it, 11 Bonnell said. "We want the carriers to know what's going on at all 
times . " 

Another feature soon to be added to the Palm devices is the ability to 
download information such as which flights have mail and which flights are 
considered most critical. 

"We expect the system to pay for itself within 12 months, " Bonnell said. 
GCN staff writer Shruti Date contributed to this report. 
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Brightware Moves Into New Customer -Service Territory - E-MAIL-MANAGEMENT 
VENDOR f S SOFTWARE PROVIDES CUSTOMER SELF-SERVICE AND ONLINE 
CHATS 

(Brightware is introducing Brightware 2000 software, which includes self-service and live 
chat features; new software will help customers without leaving their Web sites) 

Information Week , p 34 
May 29, 2000 

Document Type: Journal ISSN: 8750-6874 ( United States ) 
Language: English Record Type: Fulltext 
Word Count: 236 



TEXT: 



By: JEFF SWEAT 



Brightware Inc. moves beyond E-mail response management this week with 
Brightware 2000, a new release of its software that includes self-service 
and live chat features . 

Brightware, which competes with electronic customer -relationship 
management companies such as Kana Communications Inc. and eGain 
Communications Inc., significantly expands its customer -service offering 
with the new release . 



The company had previously focused on E-mail, but Brightware 2000 will let 
businesses assist customers without leaving their Web sites. 

The centerpiece of the product is Brightware Concierge, a customer ! s 
entry point to a business on the Web. Concierge provides a place for 
customers to enter questions, then it automatically answers them or fields 
them to a live representative. Concierge can also walk customers through 
the buying process with its eRecommend and eAdvise software. 

Concierge should help customers find answers more quickly, says Vince 
Gordon, VP of operations for SkyDesk Inc. The San Diego company, which 
provides online storage for businesses and consumers, is testing Brightware 
2000 and will deploy Concierge in a few weeks. 

With Brightware" s E-mail product alone, Gordon says, customer -service 
reps had to paste hyperlinks of Web-page answers into E-mails in response 
to questions. Brightware 2000 lets them push Web pages directly to the 
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customer . The product can also perform automated or assisted chats 
through Brightware Converse, which Skydesk will implement next. 

"It cuts out another level of interaction between the customer and a 
care desk, 11 Gordon says-leading to faster responses and lower costs. 

http : //www. iweek . com/ 

May 29, 2000 
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